
CHAPTER I 

INTRODUCTION 

 

In this chapter, the writer discusses about the background, problem 

formulation, problem limitation, purpose, and also benefit of the study. 

1.1 Background 

One of traditional cloth in Palembang is Blongsong. Blongsong is cloth 

made from silk or cotton yarn with beautiful motifs and colors and also it is 

usually worn by women. This cloth is also used for Palembang traditional 

ceremonies such as shaving, fiancee and wedding parties as reception clothes. 

Blongsong also has another type that is known by the name Blongket or 

Blongsong Songket.  

Blongket is a new innovation from Blongsong. Blongket is made from 

combination of Blongsong and limar motif with a sprinkling of gold like a 

Songket. Making process of Blongket is almost the same as Songket but it is 

faster because the weaving is woven with ordinary thread (silk) while Songket 

uses gold thread, and also because of the material used the price of Blongket is 

cheaper than Songket. This cloth is also suitable used for Palembang traditional 

ceremonies and also unofficial event, so Blongket is very suitable to be choosen 

when you visit Palembang. Selvi (2016). However, most people still do not know 

about blongket itself, the reasons why this can happen is because of the lack of 

publication about Blongket to the people, it is proven by the lack of information 

found in the video through youtube.  So there is no interest from them to know 

and buy Blongket. In order to popularize Blongket among the people, Blongket 

needs to be promoted.  

To promote Blongket, a media is needed to introduce the product. It is 

expected that people can know about the product and create their desire to the 

product, so the people can know and be interested to buy Blongket. There are 

many ways to introduce and also promote Blongket to the people, one of them is 



by using video as a media. Video is a powerful marketing tool and one of the most 

successful forms of content that a brand can produce for digital in terms of 

engagement, shares, likes and interaction Lovell (2017), and a third of people’s 

online time is dedicated to watch videos on social media Richard (2019), because 

of that, video is a key to build a brand in digital way. There are some advantages 

of video, video has become easy to use, we can access it by smartphone, tablet or 

computer. Video is an impeccable storytelling medium that allows the viewer to 

look and listen to the content, and video is being watched online more and more 

every year including 80% increase in online video consumption over the past six 

years McFarland (2014) however when making a video, a script is the basic idea 

that is required. 

Video script is crucial to help readers and viewers comprehend of the text 

Norbury (2017) it means that a script is needed to explain the content of video 

inorder the people can understand the video. There is a specific way to write a 

script, so that it shapes an effective video Bernazzani (2017) it means that script 

have to relate with the video and makes the video better. 

The elements to make a good video script are hook, introduction, body, and 

also closing Jakacaping (2018). And some tips to make a good video script for 

promotion are write a video brief first, turn your message into a story, speak in a 

language your audience understands, keep it short and sweet, don’t just use words, 

do several script readings, and check against your brief Cockerham (2016). 

Therefore the script will be better when implemented into the video and also 

making promotion in the video is very effective. 

Based on the statement above, the writer would like to write the final report 

project with the title “A Promotional Video Script of Palembang Blongket 

(Blongsong Songket)”.  

1.2 Problem Formulation 

Based on the background, the problem is how to write “A Promotional 

Video Script of Palembang Blongket?” 



 

1.3 Problem Limitation 

          This research will be focused on how to write a promotional video script of 

Palembang Blongket in two languages English and Indonesia. 

1.4 Purposes 

Based on the problem formulation, the writer has identified the purpose of 

this research is to apply the steps in writing a promotional video script of 

Palembang Blongket. The focus is on applying steps of writing script by Friedman 

(2006) in his book entitled “writing for visual media”. 

1.5 Benefits 

The benefits of this report are : 

a. For the Writer 

1. Adding  knowledge about Palembang Blongket  

2. Adding the experiences in writing a video script of Palembang 

Blongket  

b. For the Reader 

1. Giving, adding information and knowledge about Palembang 

Blongket  

2. Raising the motivation and attracting reader to know, preserve and 

buy Palembang Blongket.  
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