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ABSTRACT 

DESIGNING A SHORT FILM SCRIPT MIE AND ME 

 

(Hendrik Wiyono, 2020: 89 pages) 

 

The title of this final report is Designing a short film script “Mie and Me” to 

introduce the boarding boys’ life. The purpose of this final report is to find out the 

steps in design a short film script as a medium to give the foreign language lesson 

by watching films. The English version aims to inform international viewers while 

the Bahasa Indonesia version is for local people. The data were collected by using 

interview and observation. in this writing the writer used Research and 

Development method. The result shows that designing short film can be as one of 

media to learn foreign languages that are easy to understand. After conducting 

some revisions to the product from expert, the product was disseminated through 

YouTube. Lastly, the writer concluded that designing a short film script can be as 

one of media to learn foreign languages that are easy to understand. 
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