
CHAPTER V 

CONCLUSIONS AND SUGGESTIONS 

 

This chapter explains about the conclusions and suggestions of this final report. 

5.1 Conclusion 

 The booklet entiled “Traditional snacks from Pali” can be used as a medium to 

promote culinary tourism in Pali. Due to the constraints of this research which limited in time 

and budget, the booklet making used Reseacrh and Development (R&D) method with the 

R&D Method by Borg and Gall (1983) which  adapted and conducted in the six  steps: (1) 

Research and Information Collection; (2) Planning the product; (3) Developing Preliminary 

Form of Product; (4) Preliminary Product Testing; (5) Preliminary  Product Revision into 

Final Product; (6) Dissemination. In the process of making the booklet, some knowledge, 

skills, and experts opinion were needed. First, the information and knowledge about Pali 

snacks made from Petalingflourare used for the booklet content. Second, writing skills in 

English and Indonesian language, grammar knowledge and vocabularies are needed to 

describe about Pali snacks. Third, photography skill is needed in order to take good pictures 

of Pali snacks. Fourth, skill in using the software application called Corel Draw is needed in 

order to make the design of the booklet,  

  In the process of the booklet development, the comments from the experts in the field 

of English and Indonesian languages, graphic design and Pali snacks are really needed. 

Finally, the writer made the final product of the “Traditional snacks from Pali” booklet to be 

one of printed media that can be used to promote the culinary tourism sector in Pali.  

5.2 Suggestions 

 The suggestions were made based on the contraints of this research: budget and time. 

The writer expects that the future researchers could explore more snacks with basic 

ingredients from natural resources like Petaling flour. This could add value to local product 

which increase the potentials of economics and tourism sectors. Addtionally, having more 

time to find more  experts to review the products to have better results. Having more 

participats also means more desimination for the product itself. 

 



 

 

 


