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ABSTRACT 

 

 

 
The purpose of this study was to determine the effect of promotion on the decision to 

visit the Sultan Mahmud Badaruddin II Museum as a Tourist Destination in Palembang 

City. The data used is through distributing questionnaires to 30 samples and processed 

using SPSS for version 22. Then the data is analyzed using the validity test method, 

reliability test, multiple linear regression analysis. Through the respondents' answers, the 

researcher knows how much influence the promotion has on the decision to visit the Sultan 

Mahmud Badaruddin II Museum as a Tourism Destination in Palembang City. This result 

is the remaining 0.737 or 73.7%, while the remaining 26.3% is influenced by other 

variables outside the museum promotion. Then among the museum promotions, advertising 

was double-dominated Y = 16,877 + 0.096 + 0.817 + 0.862 + 1,170 + e. This means that 

if there is an increase of 1 unit, the decision to visit will increase by 0.862 or 86.2%. The 

author suggests museum managers to increase the promotion of the museum so that it is 

better known by tourists in significant visiting decisions 
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ABSTRAK 

 

 
 

Tujuan dari penelitian ini adalah untuk mengetahaui pengaruh promosi terhadap 

keputusan berkunjung ke Museum Sultan Mahmud Badaruddin II Sebagai Destinasi Wisata 

Kota Palembang. Data yang digunakan ialah melalui penyebaran kuesioner ke 30 sampel 

dan diolah menggunakan SPSS for versi 22. Kemudian data tersebut dianalisis 

menggunakan metode tes validitas, tes realibilitas, analisis regresi linier berganda. Melalui 

jawaban responden peneliti mengetahui seberapa besar pengaruh promosi terhadap 

keputusan berkunjung ke Museum Sultan Mahmud Badaruddin II Sebagai Destinasi 

Wisata Kota Palembang. Hasil ini sisanya 0,737 atau 73,7%, sedangkan sisanya 26,3% 

dipengaruhi oleh variabel lainnya diluar promosi museum.Kemudian diantara promosi 

museum tersebut priklanan yang didominan berganda Y = 

16.877+0,096+0,817+0,862+1,170+e Hal ini berarti jika terjadi peningkatan 1 satuan maka 

keputusan berkunjung akan meningkat sebesar 0,862 atau 86,2%. Penulis menyarankan 

kepada pengelola museum untuk meningkat promosi dari museum agar lebih dikenal 

wisatawan dalam keputusan berkunjung yang secara signifikan 

 

 

 

 

Kata Kunci : Promosi, Museum, Keputusan Berkunjung 



xi  

DAFTAR ISI 
Halaman 

 

 

 

 

HALAMAN JUDUL ................................................................................................ i 

HALAMAN PERSETUJUAN ................................................................................ ii 

HALAMAN PENGESAHAN ................................................................................ iii 

HALAMAN PERNYATAAN ................................................................................ iv 

HALAMAN MOTTO DAN PERSEMBAHAN ..................................................... v 

KATA PENGANTAR ............................................................................................ vi 

UCAPAN TERIMA KASIH ................................................................................. vii 

ABSTRAK.............................................................................................................. ix 

DAFTAR ISI .......................................................................................................... xi 

DAFTAR TABEL ................................................................................................. xv 

DAFTAR GAMBAR ............................................................................................ xvi 

DAFTAR LAMPIRAN ....................................................................................... xvii 

BAB I PENDAHULUAN 

13.1. Latar Belakang .................................................................................. 1 

13.2. Rumusan Masalah ............................................................................. 6 

13.3. Batasan Masalah ............................................................................... 6 

13.4. Tujuan Penelitian .............................................................................. 6 

13.5. Manfaat Penelitian ............................................................................ 7 

13.5.1 Manfaat Teoritis ...................................................................... 7 

13.5.2 Manfaat Praktis ....................................................................... 7 

13.6. Sistematika Penulisan........................................................................ 7 

BABII LANDASAN TEORI 

2.1. Pariwisata .......................................................................................... 9 

2.2 . Jenis-jenis Pariwisata ........................................................................ 9 

2.3. Museum ........................................................................................... 10 



xii 

 

2.4. Pemasaran ........................................................................................ 10 

2.5. Promosi Pariwisata .......................................................................... 12 

2.6. Keputusan Berkunjung. ................................................................... 16 

2.7. Kerangka Berfikir ........................................................................... 18 

2.8. Hipotesis Penelitian ......................................................................... 19 

2.9. Penelitian Terdahulu. ...................................................................... 20 

BAB III METODE PENELITIAN 

3.1. Pendekatan Penelitian ..................................................................... 23 

3.2. Lokasi Penelitian ............................................................................. 23 

3.3. Jenis dan SumberData ..................................................................... 23 

3.4. Populasi Dan Sampel ...................................................................... 24 

3.5. Teknik Pengumpulan Data .............................................................. 25 

3.6. Skala Pengukuran............................................................................ 26 

3.7. Instrumen Penelitian........................................................................ 27 

3.8. Uji Instrumen Penelitian .................................................................. 28 

3.8.1. Uji Validitas .......................................................................... 28 

3.8.2. Uji Reabliitas ......................................................................... 28 

3.9. Analisis Data Deskriptif .................................................................. 28 

3.10. Uji Asumsi Klasik. ........................................................................ 28 

3.10.1 Uji Normalitas, ....................................................................... 28 

3.10.2. Uji Heterokedastisitas ............................................................ 29 

3.10.3. Uji Multikolinearitas .............................................................. 29 

3.10.4. Uji Linearitas ......................................................................... 29 

3.11. Uji Hipotesis ................................................................................. 29 

3.12. Uji Parsial ...................................................................................... 29 

3.13. Uji Koefisien Determinasi (R2) ...................................................... 30 

3.14. Analisis Regresi Linear Sederhana ................................................ 30 

BAB IV HASIL DAN PEMBAHASAN 



xiii 

 

4.1 Hasil ........................................................................................................... 31 

4.1.1. Deskripsi Objek Penelitian .................................................................. 31 

4.1.1.1. Sejarah ...................................................................................... 31 

4.1.1.2. Visi dan Misi ............................................................................. 32 

4.1.1.3. Benda Koleksi .......................................................................... 33 

4.1.1.4. Data Sultan Mahmud Badaruddin ............................................... 34 

4.1.2. Karakteristik Responden ...................................................................... 35 

4.1.2.1. Karakteristik Responden Berdasarkan Usia ............................... 35 

4.1.2.2. Karakteristik Responden Berdasarkan Pendidikan .................... 35 

4.1.2.3. Karakteristik Responden Berdasarkan Pekerjaan ....................... 36 

4.1.2.4. Karakterisitik Responden Berdasarkan Jumlah Kunjungan ........ 37 

4.1.3. Rekapitulasi Tanggapan Responden .................................................... 38 

4.1.3.1. Variabel Promosi (X) ................................................................ 38 

4.1.3.2. Variabel Keputusan Berkunjung(Y).......................................... 42 

4.1.4. Pengujian Instrumen Penelitian ........................................................... 46 

4.1.4.1. Uji Validitas .............................................................................. 46 

4.1.4.2. Uji Reabilitas ............................................................................. 48 

4.1.5. Koefisien Determinasi (R2) ................................................................. 49 

4.1.6. Uji Hipotesis ....................................................................................... 50 

4.1.6.1. Uji F (Uji Simultan) ................................................................... 50 

4.1.6.2. Uji t (Parsial) ............................................................................. 51 

4.1.7. Analisis Regresi Linear Berganda........................................................ 53 

4.2. Pembahasan ........................................................................................... 56 

4.2.1. Pengaruh Periklanan Terhadap Keputusan Berkunjung. ................ 56 

4.2.2. Pengaruh Personal Selling Terhadap Keputusan Berkunjung. ....... 56 

4.2.3. Pengaruh Sales Promotion Terhadap Keputusan Berkunjung. ....... 57 

4.2.4. Pengaruh Public Relation Terhadap Keputusan Berkunjung. ......... 58 

4.2.5. Pengaruh Variabel (x1,x2,x3,x4) Terhadap variabel (Y) ................... 59 

BAB V KESIMPULAN DANSARAN 

5.1. Kesimpulan ...................................................................................... 60 



xiv 

 

5.2. Saran ................................................................................................ 60 

DAFTAR PUSTAKA 

LAMPIRAN-LAMPIRAN 



xv  

DAFTAR TABEL 
 

 

Tabel 

 
1.1 

 
Data Pengunjung............................................................... 

Halaman 

3 

Tabel 2.1 Penelitian Terdahulu......................................................... 20 

Tabel 3.1 Skala Pengukuran.............................................................. 26 

Tabel 3.7 Instrumen Penelitian.......................................................... 27 

Tabel 4.1 Koleksi Museum Sultan Mahmud Badaruddin II.............. 33 

Tabel 4.2 Data Dan Daya Tarik Museum Sultan Mahmud 

Badaruddin II …………………………………………… 
34 

Tabel 4.3 Karakteristik Responden Berdasarkan 
Usia........................ 

35 

Tabel 4.4 Karakteristik Responden Berdasarkan Pendidikan............ 35 

Tabel 4.5 Karakteristik Responden Berdasarkan Pekerjaan.............. 36 

Tabel 4.6 Karakteristik Responden Berdasarkan Jumlah 
Kunjungan.. 

37 

Tabel 4.7 Rekapitulasi Jawaban (X) 
Responden.......................................................................... 

38 

Tabel 4.8 Rekapitulasi Jawaban (Y) 
Responden.......................................................................... 

43 

Tabel 4.9 Uji Validitas 
(X)...................................................................................... 

46 

Tabel 4.10 Uji Validitas 
(Y)...................................................................................... 

47 

Tabel 4.11 Hasil Uji Reabilitas............................................................ 48 

Tabel 4.12 Hasil Uji Koefisien Determinasi (R2)............................... 49 

Tabel 4.13 Interpretasi Koefisien Korelasi.......................................... 50 

Tabel 4.14 Hasil Uji F (Uji Simultan).................................................. 51 

Tabel 4.15 Uji Parsial 
(t)........................................................................................ 

52 

Tabel 4.16 Hasil Uji Regresi Linear Berganda.................................... 54 



xvi  

DAFTAR GAMBAR 
 

 
Halaman 

Gambar 2.1 Kerangka Berfikir.............................................................. 5 



xvii  

DAFTAR LAMPIRAN 

 
 

Lampiran 1 Lembar Rekomendasi Sidang 

Lampiran 2 Surat izin Pengambilan data 

Lampiran 3 Lembar Kesepakatan Pembimbing I 

Lampiran 4 Lembar Kesepakatan Pembimbing II 

Lampiran 5 Surat Balasan Dinas Kebudayaan Museum Mahmud Badaruddin II 

Lampiran 6 Surat Balasan Dinas Pariwisata 

Lampiran 7 Lembar Kesepakatan Pembimbing I 

Lampiran 8 Lembar Kesepakatan Pembimbing II 

Lampiran 9 Lembar Kuesioner 

Lampiran 10 Lembar Hasil Uji Validitas 

Lampiran 11 Lembar Hasil Uji Reabilitas 

Lampiran 12 Lembar Jumlah Pengunjung 


	PENGARUH PROMOSI TERHADAP KEPUTUSAN BERKUNJUNG KE MUSEUM SULTAN MAHMUD BADARUDDIN II SEBAGAI DESTINASI WISATA KOTA PALEMBANG
	MOTTO DAN PERSEMBAHAN
	KATA PENGANTAR
	Palembang, 18 September 2020
	UCAPAN TERIMA KASIH
	ABSTRAK
	Kata Kunci : Promosi, Museum, Keputusan Berkunjung
	DAFTAR ISI
	DAFTAR PUSTAKA LAMPIRAN-LAMPIRAN
	DAFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN

